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Item 7.01. Regulation FD Disclosure.

Attached as Exhibit 99.1 to this Current Report on Form 8-K is an investor presentation that Chicken Soup for the Soul Entertainment Inc. (the “Company”)
plans to use for public relations and other purposes.

The information furnished under this Item 7.01, including the exhibit related thereto, shall not be deemed “filed” for purposes of Section 18 of the Securities
Exchange Act of 1934, as amended, nor shall it be deemed incorporated by reference in any disclosure document of the Company, except as shall be
expressly set forth by specific reference in such document.
Item 9.01. Financial Statements and Exhibits.

(d)  Exhibits:

Exhibit No. Description

99.1 Investor Presentation.
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By: /s/ William J. Rouhana, Jr.
Name: William J. Rouhana, Jr.
Title: Chief Executive Officer
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Forward-looking Statements

This presentofion (the “Presentofion”) relotes to Chicken Soup for the Soul
Entertcinment. he, ['C35 Enterforment”. “CHET. or the “Compony™). This
presantafion coniaing wancus nfcmation  and projection: r&gardng the
Company's busingss, induding B operciions though Crackde Plus. o company
fomned by C35E ond CPE Ho . Ing. (on offiiate of Sony Pichures Telewision
Inc.}, and Landmoerk Studio Groupa majoly owned subtichary of CHE. There ore
niks rwebead in the oint venture: and the Company's busnes enardhr inchic
those dizcussad in the Sompony's Annual Report on Form IM for the year and
Decemier 21, 2019, ond the Compony's other flings that have been made ond
will be mode with the S2C,

financidl infomnafion for the year ended December 31, 2017 iz derved from our
Annual Repart an Form 10-K o filed with the 3EC on March 30, 2020,

This Prasertotion includes “fonword-iboki hrm‘-ws ond prosections. 53
Entertcinment’s actud resuliz may differ ity expectafions, esfimates ond
p-g-:hms ond, conpeguendly. you shoud nel rely on fhese fonvord locki
aments o proyeciions o3 predictions of future events. Words such a3 “erpact.’
e “project.” "budget.” Ylorecon” “onticpate.” Sntend,” ‘plmmﬁ-u-{ I
il “eould,” “hould” "beleves.” “predicty.” "potentid.” "continue." and amiar
expressicn: ore infended fo identfify such foreord-ocking statemenis. These
iooking dfatemnents and projections inchede, without limitafion, edimates
ond projeclions of future perommance. which are of  NUMBUS
assumplions about saes, margins, compefifive facton, ndustry perfomance and
other faclors which camet be predicted. Such asumpfions imvolve o rumber
krowvn and urknowwn fisks, uncerfanties, and oiher fackors, many Gf whch L]
outside of the Gn'np-nnars mﬂml including. ciiver i OUF O
srategy: Mng In:meand rr'-:;gm, :mmncﬂy iqudity, nchuing cash flows
from dperafions, avalable funds access o finan OLNCES! cash Aowa:
rMvenJes: net income:; mﬂahiﬂ‘u #ock price valatiy: fiture regulatony changes
pricing changes: the thihloﬂha company’s content offeings fo ochisve at
ccesptonce. the company’s fuccess in relaning or recnifing officers key
employess, or drectors the obiity fo protect intelactual Drmeﬂ'-'. the abity fo

ccmphr& strategic acquisfions, the obifty to monage growth ond integrale
guud cperations: fhe obiity io pay dhidnds. reguilalony o cperaional ks
generd market condifions ciing demand fhe Company's senvices
For amony complete desciption of these and other dsks ond uncertanSes. pleas
refer fo the Company's 10K filed with the SEC. Should one or more of these
matedal ks occur or shoukd the underhing osumptions chonge or prove
incomact, the aclual resuls of operations are Bely to vary from the chions
and fhe varigfions moy be motend and odverse. The formarddocking emants
and projechions hmm should not B od o5 o regrasentaticn ar md--ﬂnﬂ
that S35 Enterdainmment will ochieve oris lkely to ochieve any porficulor results, ©535
Enfertainment caulions readers nol fo ploce undue reionce upon any forward-
locking datemants and projections. which ek only oz of the dole muda-. 55
Enfertainment does not undertake or accept any obligafion or undertaking o
relecse publicly ony updates or revisions fo ony forardelocking stotements o
reflect any change in its expechations or any chamge in evenfs. condifions or
circumstances on which any such siatement is bazed.

All regustened or unmegistensd senvice marks frodemanks ond trode nomes refemed
to in this Preseniafion are the Dmgeﬂr; of their respective ownens, and C55
Enfertainment’s use hergin does not mply an affiction with. or endorsement by
the cwnaers of thate sarvice mans, trodermarks or frode names,
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Entertaim

What is TV Today?

A Fragmented, Expensive, and Confusing Experience for the Consumer

THE FALSE PROMISE THE FROLIFERATION

CORD “Converers”
el OF vMVFDS OF SVODS

TOTAL UMIVERSE Once promising T
120M TV HOUSEHOLDS (US) consumers skinny bundles Doyt
at an affordable price,
thisis no longer the case "ETFI_Ix
WD TV BY Vue Sres
-
5lmg hUhJ prime video
—
fubo”™  RNGW sces

SUBSCRIFTION
FATIGUE

SVOD subscribers’
greatestfrustrafions:

£ ToF toggling betwean

senvicas!

“not baing able
fo find content™4




The Free TV Solution

The Rise of Free TV

Cord-cutters are ready for
an alternative to SVODs.

Streamers are realizing
that "“free" does not limit
choice or sacrifice quality.

of A14-35 are willing to accept
more advertising in exchange
for free content!

of Al18+ Streamers waich ad-
supported OTT video to round
out their entertainment bundle?

of streamers watch AVOD the
most out of all streaming
video?




Chicken Soup for the Soul Entertainment Investment Highlights

—

Huge market opportunity in streaming VOD

CSSE operates leading AVOD networks

AN EARLY

AVOD LEADER Self-sustaining, high growth business model

E Cost-effective content distribution and production engine

% Solid balance sheet

{Zlaickm,_'ﬁ:up
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Huge AVOD Market Opportunity

High cost of multiple subscriptions, combined with disruption of ad-supported network
model, will drive more consumers and advertisers to AVOD platforms

Global AVOD Total Available Market’ ; i
Attractive Market Characteristics:

560 L5856

$50 +  Contentwillremainin high demand

= + Consumers have abundant choices

530
s22 + Consumers will always value guality

$20 content that is freely accessible

=0 «  Online networks offer flexibility in

% programming schedulesand ad formats
2018 2024

m Global AVOD Revenuwe [SBN)

Entertaimment




Advertisers Are Following the Eyeballs

USTolalMediacua. US Total Media and Marketing
Markeling Spend (58) Spend on Digital Video ($B):
929 ny 2.3 ;
24
220.%
1.3
2017 2018 2019 07 2018 201%
B Traditional Media B Digital Media u Digital Video [OT1/Streaming)

US Total Media and Marketing
Spend on Linear TV ($B8)*

2007 2018 019
o Linear TV

US growth in ad spend on Digital Video (OTT/Streaming) is outpacing Linear TV!
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DISTRIBUTION SCP\EEN MEDIA

(Chicken St FILMMEDE *
Chicken 5o

Chicken Soup for the Soul
Entertainment's best-in- NETWORKS
class content, distribution
and production
capabilifies help set
Crackle Plus apart in the
AVOD ecosystem

— ultimately benefiting

the consumer. qutlph!?ﬁuig
PRODUCTION 3 )10 GRO

FORESIGHT
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Self-Sustaining AVOD Network Model
CRACKLE PLUS

BUILD GO,
SCREENMEDIA  [RNTPIE CONTENT %

A CRACKLE ORIGIMAL

T

LANDMARK ENGAGE UNIFIED AD ehlﬂkﬂ'%ﬁ

PARTNERSHIPS FPLATFORM

Entertainment
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Crackle Plus: Our Mission ‘

CRACKLE PLUS

Empower the streamer to cut-the-cord with premium programming, improved
user interface, and better advertising experience —
all af no cost fo the consumer.

ATUT
Entertaimment




Crackle Plus: Leading Family of AVOD Networks

CRACKLE PLUS

7 ad-supported video-on-demand
—— networks including Crackle &
Popcornflix

O Top-5 Network on the industry
LA leading Roku Platform

/\ﬁ/ Available on all major streaming
platferms and smart TVs including
500,000 Marriott hotel room
screens through LG

(Ciicken.Soup
=t ol

.
Entertaimment

Top Ad-Supported Channels’:

1. @CBSNEWS

2. | CRACKLE
. ROKU

4... ‘THEI I '




Crackle Plus: Our Brands & Partners

CRACKLE PLUS

We're creating the most effective solution for advertisers
to reach audiences in the evolving OTT landscape —

i
Y I

vt HUIMO

Free Premium Free Indie/Classic AVOD & 5VOD Linear Premium
Movies & TV Movies & TV Fandom/Anime Content

I
(hicken Soup
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Strong Competitive Position

Use of Ad-Based OTT Video Services (2018-2019)!
%
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. % of Survey Respondents Indicating Use of Specified OTT Service Over the Past 30 Days
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Crackle Plus AVOD Network Profiles

CRACKLE

Crackle is aleading, free to
use video entertainment
network featuring ful
length movies, TV shows
and onginal programming.

pOpcornflix

Popcomilix was created for
people who want to watch
"Great Movies, Free,
Popcomilix has full-length
movies that wil make you
laugh, make you cry, scare
the heck out of you, or
inspire you fo hug the
person you love.

Frightpix has free feature-

length horror films that wil

scare you out of your seat

and leawve you

screamingl We have
monster hits, cult classics
and crtical dardings to
flame vour wildest fears

and quench your thirst for

haorrar.

I
F;

%
iy

3

&

T

Popcomflix Comedy was
created for people who
love tolaugh. If'sthe
network for fans who want
to watch “Great Comedy
rovies. Fresa.”

Ir v
Entertainment




We Reach TV's Lost Generation’

A Higher Concentration of Younger Viewers

MEDIAN AGE [ oo & bimavion

| B
. A baopartes Domd

\ 48%
33 =
'-.

i \F\u"fﬂlaney

VS,

. - E

A18-34 Com A25-34 Co
Broadcast Ad-Supported Cable P me

(b
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Cost-Effective Distribution & Production Engine With Critical Mass of
Content

» Original production budgets are a major
challenge across VOD industry

+ Qur cost-effective, scalable distribution and
production givesus a competitive edge

* Innovative production partnerships provide
access to proven creative talent

« Crackle Plus benefits from valuable library with
49K hours of owned and licensed programming T
including popular Sony TV and film content THE DeaT

STOP!

HERE. ., ;:

-~ |
Cjw__é‘;ggsl ScreeNMepia ~ WANDMARK

Entertainment

FORESIGHT ol
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Distribution & Production

Cost-effective original and exclusive content engine

(hicken Soup
Entertainment
Chicken Soup for the Soul
Entertginment dewvelops and
producas award-winning
ariginal programming and
high-quality video content thal
brings out the best of the
humon spirt 1hrough posifive
staryteling.

SCREEN MEDIA

Screen Media ks an
International distiibuter of
telewvision serias and films,
licensing content through

theafrical. home video, pay-
per-view, free, cable and pay
television, and subscription and
adwvertising video-on-demand
platforms.

LANDMARK

Londmark Shudio Group s o
fully integrated entertainment
company thal develaps.
finances. produces and
distributes scripled live oction
and animated series, feoture
films. comedy speciols and
more.

apl

A Plus Is g positive joumalism
slte founded ond chalred by
Ashton Kulcher that cowvers the
lates! news with a hopeful haist.
Itinvites audiences to be
informed about news and
entertainment — and feel
good aboul .

v il

2.000+ Positive 3.4 millien
MNews Stories Social Media
Publizhed (2018} Auvdienee




FROM EXECUTIVE PRODUCER
ASHTON KUTCHER

THE DEBT
STOPS _
HERE. , :

Case Study: Going From Broke

+ #1 title on the Crackle Network

+ 217M+ minutes streamed as of 3/30/20

* 5.9M+ unique viewersas of 3/30/20

+ 13.5M+ streams to date

* De-risked and cost-effective production model

* Production cost 100% paid for by sponsors in

advance of production

+ Adrevenueis 5x+ marketing costs

CHIC Lk NTERTAINMENT

f:'.!l:kk '11_."1:3!.|p
50Ul wWATCH FREE IER 17TH | CRACHLE

(h
Entertaimment




Crackle Originals & Exclusives: Programming Calendar’

LIAM
GALLAGHER:}

GRANDI:
s

M EMORY
TRL mEimrmy we anrew

o . Grand isle
Liam Gallogher: As It Was Memery: The Origing of Alen Cooped Lp _povkos
Music Decumentany Fim Documentary Comedy Sci-Fi Anthology Howror Thriller

CROWNVIC

iy e : £
On Paint Sumerican Wonders of the Sea Crowm, V& The Senata
Sports Documentary Music Dacumentary Nature Documentary Pofice Thller Gathic Thrller

(hicken Soup
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Strategy to Drive Long-Term Free Cash Flow Growth

Content

* Produce low-cost originals

+ Acguire exclusive confent

« Expand production partnerships
« Execute library acquisitions

Audience

* Acquire networks

» Develop thematic networks
« Grow and retain viewers

Advertising

* Integrate ad platform

* Grow sales force ENGAGE UNIFIED AD
» Increase eCPMs across networks PARTNERSHIPS PLATFORM

(hicken Soup
e 4]
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Only Pure-Play AVOD Network with an Originals & Exclusives Strategy

A Curated Entertainment Network for Today’s Streamer

- : Robus? Originals & Hand Picked Curation Always Increasing
K Exclusives Slafe Discoverability

THE DEBT 5TOPS HERE. - .

23M Monthly Unigues!
32 Avg. Age?
32% YOY GrowihinTime Spent?

Our Unigque Inspirational, Educational, We Have Scale, We're Young
PFrogramming Lens Entertaining, Diverse, Inclusive & We're Growing

(hicken Soup
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Effective, Efficient Customer Acquisition and Retention

CUSTOMER ACQUISITION

Paid
Q Discowvery and
marketing on OEM’s

Social
l‘ Leverage social
media presence

On-Air
@ In-networkcross
promotion

Content
Fresh, quality and
diverse content

User Interface
Intuitive and
easy-to-use Ul

Ad Exparlence
Great. non-disrupfive
! user ad experience
Entertainment

Targeting
Leverage CRM and
behavior targeting

——

CUSTOMER RETENTION




Diverse and Targeted Ad Sales Strategy

We're data driven, with resulfs

Direct to brand across all of our QOTT has been an enhoncement for Offer advertisers occess to

ANOD networks with data driven thelocal resellers, and we provide premium long form video inreal

consumer targeting capabiities these operators with local geo time across our network
Multiple ad targeted ad supply

sales channels

drive supply
and demand
optionality

0 -

—

Percent of 49.5% 42% 8.5%

ad revenue!

Entertaimment




Aggressive Growth in 2020°

Expanding the Crackle & Popcornflix Experience

MEW DISTRIBUTION

Coming to Live Linear Streaming Services Marketing Presence on Device Platforms

PLATFORM MARKETING

xumo PLEX
smsg SPIART TV Xfinuty flex iy

firetv Roku

ACQUIRE ADDITIONAL AVOD NETWORKS

Chicken Soup
= Chul

- * Moragemeni goals for 2020
Entertaimment




-~ .

Leadership position in AVOD with Crackle Plus

Why We Are Comprehensive, integrated ad platform
Positioned to Win

.

Large and growing content library

Healthy balance sheet

Ehm%

5

Entertainment
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Operating Results N
§ in mifons

;;.3
/
$55.3 %
/ S
1 o % s i

o Forma




Q1 2020 Resulis

§ in mifons

Revenue Adjusted EBITDA

$14.1

$2.5 $2.0
Q1 2019 Q1 2020 Q1 2019 Q1 2020

= Chul
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Entertaim

Balance Sheet

§ in mifons

.
ment

Total Assets

5158.2

Solid balance sheet as of 3/31/20

Total Liabkilities
578.4

Debt

$20.0

Total Equity

579.8




Non-GAAP Financial Measures

Our corsolidafed financiol stotements ore prepared in occordanoe with generolly ocoepted accounting peinciplesin the United Stotes (“US. GAAFT]. Weause o nor-GAAF financiol measure fo
avalustasurretults of sperstions and o o supplemantalindicator of our openating perfernance. The rar-GAAR fnancial measurs that wa use it Adjwted EBTDA. Adusted ERITDA (o dafined
below] isconsidered o nen-GAAP fingnciol mecsune o5 defined by Pegulation G promulgefed by he SEC under the Securities Act of 1932, as omended, Due 1o the significance of nonscosh,
ron-recuring. ond ooquisifion reloted expenses racognized for the yeor ended Dacember 31, 201% ond the guorteranded March 31, 2020, and the likelihocd of motesial nor-cash,
nonrecuring, and scauisition relaled expenses to socur in fulure peviods. we Believe that this non-GAAR finoncic] mesiuee srhonces the underrtanding of our histordsaland curment finensial
results aswell oz provides investor with measyres used by manogement fior the plonning end forecasting of future periods. o3 well as for meosuning performance for compensafion of executives
ard athar memben of managemeant. Further, we balieve that Adjusted EBITDA anakbles cur board of directors and manageameant to snaleze ard evelusta financial and strateges planning
desiiionsthai will directly offect epensiing dechioni ondinvesiments We belewe this mecauwre lson imperent indicoter of suroperotionsl strength ond perfermance of sur business becaue it
provides alink betweaen operationol parformaonce and operating income. H is also o primary measurs used by manogamant in avaoluating companies as potartiol ocguisition targets. We
baleve the prasant afion of tha reature i relevant end useful for irvetton bacautai! allows invertors b v parfermance in o manner irtdar 1o the rmathod uied by monagamant. We balieve
it helpsirnprove investors’ obility fo undersiond our opercting performaonce and makes il eosier fo compaore our resuliswith oiher companies that hove difierent copital structunes or fexrates. In
addition, we baligwe thismaasure isalsoomong the primary maasunes used ssternallyby our invesios. onalysts and pesnsin our industry for purposas of valuation and comparing our oparating
parfarmance to alher camponieg in aur induiry.

The prasentation of Adjusted EITDA should not be construad as an inference that gur future resuliswillbe unaffected by urusual, infrequent or ﬁun—ru-:umnu iterms oo by non-cash items. This

nan-GAAP Enoncial meaiure should be considened in oddition to, rather than o5 o substituie for, cur octusl cpenafing results included incur cond raclidoted f |statemants.

We define Adjusted EBTDA 01 consalidsted sparating insorne (loes) sdjrsied to axzluds intarast taxes, depreciation. smarization asgutition-rakebed oty cansuling lessralsted fo
aequisitions, dividend payments, nor-cash shore-bosed compensaiion expense, ond adjuiments forother unusugl end infrequent in notyes identified chorges. Adjuied EBTDA isnaf an
aarnings measurs recognized by US GAAP ard doeas nof hove o standardizad maarning prascribad by GAAF: accordingly. Adjustad EBITDA may not ba comparable fo similar maasuras
prapanted by ather companie. Wa baliave Adjurted EBITDA o be o maaninglul indicater of our parfarmance that provides uielulinfermation toinveisn regarding our finarsial condifion and
results of operafions. The most comporable GAAP meosurs is operafing income.

?dliu;ed EEMDA hos importond Bmifofons as an onalytical tool ard you should nof corsider it in isclafion or as o subsfitute for oralysis of our results s reportad under GAAF. Some of thase

i Ons are:

*  Adjusted EBTDA does not reflect our cosh expenditures or fuure reguirements for copital expenditures or contractuol commitments

+  Adiuied EBTDA does not reflect changes in. or cash requiremenis for. our working copitel needs:

+  Adjusted EBTDWA does not reflect the effects of prefemed dividend poyments. or the cosh requirerments necessory fo fund,

+  Although amartization and depreciation ohe ror-cath chorget. the oiets being deprecicted will oftan have fo be replaced in the fulure, and Adjuated EETDA doss not reflsct ary fulure
cath raguirarmsnts forsuch replocaments;

+  Adjusted EEMTDA doss not reflect the impact of stock-basad compansation upan ur results of aparations:

+  Adjusted EETDA doas not reflect the significant infersst expense, or the cash requirements necessory to service interestor principal payments on cur debf;

»  Adjusted EBMIDA does not reflect ourincome tox (benefit] expense or the cash requirements to poy ourincome toxes:

+  Adiuted EEMDA does notreflect the impact of ecquisitionrelaied expenses; end the cosh requirementsnecessan:

+  AdjuiedEBNDA does not reflect the impact of ather nan-recurring, infrequentin noture and unutual expenses: and

+  Other companiadin cur indutiey may caleulste Adjusted EETDA differently thanwe da, Emitingitsusefuinen ot & comparaiive meature.

=
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Non-GAAP Financial Measures Continued

Quarter Ended Year Ended
March 31, December 31
2020 209 2019

et loss availoble fo commeon stockholders, os reporied $ 11,427 .280] £ {3.376.737) [24.975.818)
Prefemed dividends 974,272 603,307 3.304.947
IProvision forincome tomes 49,000 [438,000§ 5850001
iofher Tawxes 53,410 281.210 450,208
Intersst expente, net of interest income 322,487 127,598 770,624
Filr liprary and program rights amortization, included in cost of revenue (non-cash| 2,494,832 871,124 10,483,227
Ehaore-based compensation expense 244,835 215847 1,061,828
cquistionrelated costs ond other one-fime consulting fees 78,726 FT. 75 3,768,227
Reserve lor bod delt & video refums 1,721,595 00402 2,449,699
lamaorization 5,204,728 205,623 13,293,279
fransitional Expenies 2,113,469 — 3,505,855
\all other nonrecuming costs 184,748 24,155 2764001
Adjusted ERITDA L] 2,037,323 3 (787,533) 5.953.528
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